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Abstract

As the research entitled “Social Media and Language Acquisition”, it represents how social
media affected the current generation and innovated most of the life domains, especially the
academic fields like language learning and acquisition. The current enquiry investigates how
social media has roles in advancing language acquisition and how it makes it easier and better
to learn and acquire a foreign language. The aim of this research is shedding light on the role
of social media for acquiring and learning a foreign language. Additionally presenting the
technological devices that advance the four language skills. Moreover, to clarify that learning
the culture of a foreign language has an impact on either learning or acquiring it. And lastly, to
showcase whether the overuse of social media has filtered students’ academic advancement
or not. The method of gathering data and analysis which are relevant to the research are
taken from papers, books, websites, research projects, and journal articles. One of the main
problems that encounters social media users in the process ofacquiring or learning a foreign
language; is that the majority of the users indulge and dive into the process unconsciously.
Unaware of the consequences that would become reflected on their language use in terms of
misusing words and their cultural values. Which eventually might result in vanishing their
identity as FL speakers among the society. Language acquisition can be facilitated through
the application of cultural environment and motivational methods. There are numerous
applications available to enhance language skills. The use of social media by language
learners can bring both advantages and disadvantages to their academic progress. While
social media can enhance language acquisition, it may also cause psychological stress and
other issues in the classroom. Teachers who integrate social media into their language
instruction should be aware of its potential drawbacks. To achieve a comprehensive
understanding of a language, learners must also acquire knowledge of its associated culture.

Keywords: Social Media in Education, English Language Acquisition, Language Learning.
English Language Culture, Technology and Learning Environment.



