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The study was conducted on “The Impact of Word of Bouth Marketing on
FPatient Atftraction in the Health Care Sector m the Ewdistan Fegion™,
espacialby on Eral Povate Hospatal < This stedy aamed to mmmrestizate the
“Effect of Word of houth Markeimz on Pabent Atiracton m the Health
Care Sector in the Ewrdistan Fegion™. The study desizn used a quanfitative
approach, and data were collected through an online swrvey, v1a Google
Formes In the region, the study found that word-of-mouth marketing has a
sipmficant mpact on patient athachon m the bealtheare sector.

The study on Ertal Prvate Hospital m the Eurdistan Fegion ammed to
mvesiizate the mipact of word -of-mouth msrketing on patient attraction 1n
the healthcare sector. The stady found that of the total parberpants, 2%
were female and 17% were male, with the majorty being young adults
between 18 and 30 vears of age.

(WOKML) focused on pahent attrachon and retenhon in the healthcars
sector. Data were collected throuzh a structhred survey of 400 patents who
vistied Erbil Proovate Hospatal. The findings showed that WM had a
sipmificant pact on patient atfraction and retention, with positive
feedback from frends and family being the mwost mmportant factors
Affordabality are other factors that playved a sigmficant role m pahent
decision-makms. The researchers concluded that WOLIM should be
constdered a key marketing tool for healthcare providers as it can have a
sipmificant mmpact on atbachng and retaming patents, especizlly m a
commpetrine market hke the KEuardisizn Femon.



